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ABOUT TYC
COMMUNICATION

Noticeable presence in

200+cities

Privileged to serve

500+brands

Started overseas operations in 2020 by
opening o�ce in Estonia, Europe

A decade-old agency
serving a variety of industries



AWARDS
& RECOGNITION



THE FASTEST
GROWING GLOBAL

tyccommunication.com

Product Launches500+Digital Campaigns 5000+

Large-Scale Events80+Digital Reach 100+ BILLION

Media Impressions
Consistent RoS
for D2C Brands 5+

Client Retention Rate85+Govt & PSU Projects 50+

Industries Covered20+Startups Promoted 100+

TYC COLLECTIVE
IN NUMBERS

100+ BILLION



COMMUNICATION
TRIPLET

We o�er an integrated brand communication approach, delivering consistent narratives, memorable 

experiences, and meaningful audience engagement across every touchpoint.

Social Media
Management

Public
Relations

Event
Management

Brand
Communication



PR
TOOLS

We combine insight-driven strategies with sharp storytelling to shape public perception, manage 
narratives, and sustain long-term brand credibility.

Speaker
Opportunities

Press Release Bylined ArticlesConclave

Awards
Recognitions

Press
Conference

Product Launch
eviews

RBMs

Profile
Stories

Interviews



SOCIAL MEDIA
MANAGEMENT

Social Media
Management

Search Engine
Optimisation

Pay Per
Click

Creative
Copywriting

Content
Marketing

Viral Marketing
& Trends

Influencer
Marketing

Creative Visuals,
Videos & GIFs

Our social media approach turns planning into impact, keeping brands relevant, 

responsive, and culturally aligned in real time.



EVENT
MANAGEMENT

MICE

Retail
Events

BTL
Activation

Fest & Cultural
Events

Corporate
Trainings

Award
Shows

Fairs &
Carnivals

Fashion
Shows

Social & CSR
Events

Product
Launch

Conclave

Govt.
Events

We integrate planning intelligence with execution precision, using scalable event tools that enhance 

coordination, experience design, and audience engagement.



SECTORS
WE SERVE

Government Manufacturing Pharmaceuticals Health & Fitness FMCG Energy

Industry Bodies Education Entertainment Food & Beverage Technology NGO

Real Estate Lifestyle Agriculture Automobile Start-Ups

and
Many More



360-DEGREE
CAMPAIGN SUPPORT

Media Coverage and Management
(Print, Digital, and Online)

Radio Broadcasting

Bulk Email Campaigns

Bulk SMS Campaigns

Short Video Films & Snippets

Short Video Films & Snippets

Voice Messaging Campaigns

Creative Emailers

Social Media Management

IEC Material, Including Brochures,
Pamphlets, and Flyers, etc.

Outdoor Branding, including Vehicle Wraps,
Hot Air Balloons, Banners, Hoardings, Digital Outlets, etc

Digital Ads and Campaigns

Creative Content Creation

Mobile App Development

Website Development and Maintenance

Crowd Management

Rath Yatra

Folk Art, Nukkad Nataks, etc. on Campaign Themes

Jingles

TVCs (Television Commercials)

Customized Merchandise

Documentary

Influencer Marketing

Reputation Management

Roadshow

Event Management

Public Opinion Polling

Podcast Production and Promotion

Thought Leadership Campaigns

Social Listening



IT’S
THE WORK
THAT COUNTS
Here’s a glimpse into a few of our past 
work samples



DIGITAL
CAMPAIGNS &
CASE STUDIES



CASE
STUDY #1

We managed the complete digital presence for the National Games, 
including social media strategy, content creation, influencer 

marketing, and promotional campaigns. 

Our e�orts focused on driving engagement, amplifying reach, and 
showcasing the event’s energy across platforms.



GLIMPSE OF SOCIAL
COMMUNICATION



LAUNCH DAY
TWITTER TREND



LAUNCH DAY
TWITTER TREND



FACEBOOK
INSIGHTS DELIVERED

42,154,023
Total Impressions
3.13 Million Video Views

95,541
Total Reaction
80.5% Interaction from New Followers

60,952
Total Followers
1637% Growth

160,280
Total
Page Visits

799
Total Organic
Post

459
Total Static &
Carousel Posts

339
Total Reel
Posts

1260
Total Story
Posts

Key highlights
Key metrics for the selected period

Content Summary
Key metrics for the selected period 10 Jan 2025 - 15 Feb 202510 Jan 2025 - 15 Feb 2025



FACEBOOK
INSIGHTS DELIVERED

10 Jan 2025 - 15 Feb 2025



INSTAGRAM
INSIGHTS DELIVERED

60,951,634
Total Views
26.28 Million Accounts Reached

1,291,118
Total Interactions
70.9% Interaction from New Followers

51,074
Total Followers
223% Growth

474,547
Total
Profile Visits

1272
Total Organic
Post

901
Total Static &
Carousel Posts

371
Total Reel
Posts

2018
Total Story
Posts

Key highlights
Key metrics for the selected period

Content Summary
Key metrics for the selected period

10 Jan 2025 - 15 Feb 2025 10 Jan 2025 - 15 Feb 2025



INSTAGRAM
INSIGHTS DELIVERED

10 Jan 2025 - 15 Feb 2025



X (TWITTER)
INSIGHTS DELIVERED

INR 17,427,073
Economic Calue Generated
8096 Tweets

110,150,540
Total Impressions
94.65% Positive
Sentiment Score

#38thNationalGames
Primary Hastag
Secondary Hastag -
#SankalpSeShikharTak

5+ Hours
5+ Hours
All India Trend

1221
Total Organic
Post

793
Total Static &
Carousel Posts

347
Total Reel
Posts

81
Total Text
Posts

Key highlights
Key metrics for the selected period

10 Jan 2025 - 15 Feb 2025 Content Summary
Key metrics for the selected period

10 Jan 2025 - 15 Feb 2025



YOUTUBE
INSIGHTS DELIVERED

538
Total Videos

1,542,000
Minutes
Total Watch Time

5660
Total Subscribers
221% Subscriber Growth

964,236
Total Views

10 Jan 2025 - 15 Feb 2025
Content Summary
Key metrics for the selected period



YOUTUBE
INSIGHTS DELIVERED

10 Jan 2025 - 15 Feb 2025



CASE
STUDY #2

Promoted FENA digitally through year-round engaging content, 
festive contests, and mass-attraction campaigns.

Executed aggressive digital amplification of FENA’s IPL 2019 
sponsorship to boost visibility and connect with new customers.



OVERALL
DIGITAL STATISTICS DELIVERED

TOTAL ENGAGEMENT

5,04,53,349

TOTAL REACH

45,24,55,916

TOTAL IMPRESSION

74,56,05,749

TOTAL PAGE FOLLOWERS

161,278



GLIMPSE OF
SOCIAL COMMUNICATION



GLIMPSE OF
SOCIAL COMMUNICATION



SPECIAL CAMPAIGN

Highlighting IPL 2019 sponsorship of
FENA through aggressive campaigning

FENA IPL 2019

The objective was to promote FENA digitally with engaging 
year-round communication, attract and convert social media 
followers into customers, and implement contests on special 
occasions to maximize audience engagement.

R E S U LT

50.4M+
people engaged

452.4M+
people reached

5000+
shares and re-shares

161,278+
followers gained

745.6 Million+
impressions across the networks



CASE
STUDY #3

Built brand awareness for Pioneer India by promoting its 
world-class car infotainment products through strategic messaging, 

PR, digital launches, and creative collaborations.

Expanded digital reach and audience engagement via content 
marketing, push ads, paid promotions, and event-focused 

campaigns.



GLIMPSE OF
SOCIAL COMMUNICATION



GLIMPSE OF
SOCIAL COMMUNICATION



WHAT IT LOOKED LIKE AT
INITIAL STAGE

1,758,224

2,36,02,023

17,51,453

36,193

2,04,77,001

2,73,43,184

1,758,224

2,36,02,023

17,51,453

Users 5,025,149

New Users 4,714,477

Sessions 6,927,514

Pageviews 9,816,952

Bounce Rate 69.52%

Pageviews 9,816,952

Bounce Rate 69.52%Bounce Rate 69.52%

• We started handling Pioneer India’s digital scope in August 2019.
• At the time of inception of work, the annual insights across social media were:

• Below are the glimpse of insights achieved so far which clearly shows the successful execution of the 
planned objectives for the brand.

KPIs Facebook Instagram

Page Like / Followers / Subscribers 1,337,201 25,843

Engaged Users 1,263,304 3,865

Reach 75,54,417 66,984

Impressions 86,51,087 94,757

YouTube

Subscribers : 6,794

Watch Time : 83.8K

Views : 145.8K



SPECIAL CAMPAIGN
SPECIAL EDITION HI-RES SPEAKERS

Digital launch of this new speaker series and enhancing
brand visibility through campaigning
The goal was to strategically position the new series in the market through key messages, 
increase audience engagement across digital platforms, and use content marketing 
through push-ads and paid promotions to generate leads.

R E S U LT

2.5M+ 
website tra�c generated

61.1M+
people reached

1.1 Million+
engagement across the networks

4.4M+
views gained across social media



CASE
STUDY #4

Led the complete digital campaign and social media management for the 
3-Day International Yogasana Championship hosted by Yogasana Bharat and 

Asian Yogasana in Delhi, featuring participation from 16 Asian countries.

Our scope included end-to-end content creation (static, video, banners), live 
event amplification, fan acquisition, online reputation management, and 

strategic publishing across platforms and international engagement outreach.



GLIMPSE OF SOCIAL
COMMUNICATION



GLIMPSE OF SOCIAL
COMMUNICATION



GLIMPSE OF SOCIAL
COMMUNICATION



GLIMPSE OF
INSIGHTS DELIVERED

Content overview

All  Posts      Stories      Reels     Videos   Live

80K

60K

40K

20K

0
1 Apr 11 Apr 21 Apr 1 May

TOTAL

1,157,813

From organic

100% 0%

From ads

0% 0%

795.7%

Views breakdown
1 Apr - 10 May

769.9%

View

1.2M 769.9%

1-Minute views

5.5K285.4%

Reach

292.4K 769.9%

3-Second views

238.7K 769.9%

Content interactions

52.3K



CASE
STUDY #5

Documenting the success of the google railwire wifi across railway 
stations

The project involved the agency to visit railway stations across India and 
collect stories of people whose lives have been benefited with the free 
high speed WIFI installed at stations

Shrinath,
a railway porter

Helen
an auto rickshaw driver

Naresh Babu,
a martial arts instructor

R E S U LT

30+
railway station

40+
journalists

60+
days

10 Million+
views across the networks

100,000
tweets & re-tweets

5000+
people interviewed

SPECIAL
CAMPAIGN

GOOGLE+
RAILWIRE



CASE
STUDY #6
CASECASE
STUDY #6

SPECIAL
CAMPAIGN

IPL
UPSTOX

Responsible for the digital initiation and 
flawless execution of a performance-oriented 
campaign for Upstox during the IPL 2022. 
Crafting a comprehensive rang of online 
content, encompassing posts, videos, GIFs, 
blogs, Google ads, and other elements

R E S U LT

5 Million+
reach

13K
followers added

50 Million+
impressions

Responsible for the digital initiation and 
flawless execution of a performance-oriented 
campaign for Upstox during the IPL 2022. 
Crafting a comprehensive rang of online 
content, encompassing posts, videos, GIFs, 
blogs, Google ads, and other elements

13K13K
followers added



PR &
EVENTS



38TH NATIONAL GAMES,
UTTARAKHAND



2ND ASIAN YOGASANA SPORT CHAMPIONSHIP,
NEW DELHI



LAUNCH EVENT
NEW DELHI 2025 WORLD PARA ATHLETICS CHAMPIONSHIPS



8-DAY KHEL MAHAKUMBH CONCLAVE AT
MAHAKUMBH (PRAYAGRAJ)



GOLDEN PAGODA MARATHON 2025,
NAMSAI



FIRST IN INDIA, CARRIER MIDEA INDIA LAUNCHES
COOLING SOLUTIONS PROSHOP IN GURUGRAM



SECOND EDITION OF THE WOMEN ACHIEVERS AWARDS BY
THE AALEKH FOUNDATION



SHARDA UNIVERSITY INTRODUCES
UGC-RECOGNISED ONLINE PROGRAMS



BRANDING, MEDIA AND DIGITAL STRATEGY FOR PROMOTION OF
GEETA BHAKTI AMRIT MAHOTSAV BY GEETA PARIWAR



UNION HOME MINISTER SHRI AMIT SHAH

SAMPARK BHARTI
PROFESSIONAL & YOUTH CONCLAVE



RASHTRIYA SEWA SANGAM 2023 BY
RASHTRIYA SEWA BHARTI



DADHICHI DEH DAN SAMITI GRACED BY
VICE PRESIDENT OF INDIA,  H. JAGDEEP DHANKHAR 

SWASTH SABAL BHARAT CAMPAIGN EVENT
FOR THE BODY-ORGANS DONATION BY



HARTALIKA TEEJ CELEBRATION ORGANIZED BY
HAMRO SWABHIMAN TRUST, PATANJALI YOGPEETH



UNION HOME MINISTER SHRI AMIT SHAH

INAUGURATION OF THE
OFFICE BUILDINGS OF NCEL, NCOL AND BBSSL BY



2ND ANNIVERSARY OF HI OCTANE PETROL BY
INDIAN OIL



LAUNCH OF INDIA'S FIRST SALIVA-ANTIGEN HOME TEST KIT BY
ANGSTROM BIOTECH



LAUNCH OF REVOLUTIONARY DOCUMENTARY, ‘CHAMBAL KI CHITTHI’
SHOWCASING THE WATER CRISIS IN PARTS OF RAJASTHAN



FENA
BECOMES OFFICIAL SPONSOR OF IPL



FOOTBALL FOR NATION :
BOLLYWOOD STARS VS PARLIAMENTARIANS



14TH INTERNATIONAL FESTIVAL
OF LANGUAGE & CULTURE 2016



ODISHA PAVILION AT THE INDIA
INTERNATIONAL TRADE FAIR (IITF-2023)



KUMAON
LITERATURE FESTIVAL



ALL-WOMEN’S ART EXHIBITION AT
RABINDRA BHAVAN GALLERIES BY LALIT KALA AKADEMY



LEARNING LINKS FOUNDATION CELEBRATED THE SUCCESS OF
THE SASHAKTI PROGRAM BY MASTERCARD 



LAUNCH OF OFFICES AT MOHALI AND GURUGRAM BY TASKUS,
A GLOBAL PROVIDER OF OUTSOURCED DIGITAL SERVICES



SOCIAL
MEDIA
MANAGEMENT



Handled social media strategy and execution for Odisha 
Government’s participation in Trade Fair 2023 and 2024.

Scope included creation of engaging content (posts, reels, stories), 
real-time event amplification, platform-wise publishing, and digital 
visibility enhancement to showcase Odisha’s achievements, stalls, 

and cultural presence at the national event.



Odisha

107,1 K

342

Follow

Reels





Servokon is a leading global provider of power conditioning and energy-saving 
solutions. 

We collaborated with Servokon on a comprehensive range of creative services to 
enhance its brand presence and engage its target audience e�ectively including 

brand strategy and positioning, complete PR management, digital marketing 
campaigns, content creation, social media management and 

digital video content creation.





Geeta Pariwar was founded in the year 1986 by HH Swami Shree Govind dev Giriji 
Maharaj

to impart value education among the children. Geeta Pariwar today has its activities 
in 21 States and about 5 lakh children are given value education.

Our recent collaboration with them involved handling the complete conceptualization, 
branding, PR, and social media for the 'Geeta Bhakti Amrit Mahotsav’ organized to 

observe 75th birth anniversary of Swami Shri Govind Dev Giriji Maharaj. This eight-day 
grand event witnessed the revered presence of the most celebrated and influential 

saints, spiritual leaders, and notable personalities 
from across India.







Komaki is a prominent brand name in India manufacturing electric bikes and scooters.

Our collaboration with Komaki involved complete PR management, creative ideation, 
design, and content creation services. We worked together to enhance their brand 

visibility through digital design, product shoot, video shoot and video content 
creation. By leveraging our expertise, we assisted Komaki in driving customer 

acquisition and raising brand awareness through PPC campaigns, establishing their 
position as a leading player in the electric vehicle industry.

Storm Boy • Xavier.. DREAMS





CIO Association is world’s largest association of CIOs, by CIOs and for CIOs. They 
help in knowledge enhancement of their members through providing a platform for �

knowledge-sharing and skill development.

Our collaboration with the CIO Association involves handling their internal and brand 
communication for two international chapters and 16 chapters across PAN India. We 

manage their event branding, media management, and complete social media 
presence. By leveraging our expertise, we assist the CIO Association in fostering 

collaboration, enhancing visibility, and establishing their position as a pivotal player in 
the technology and digital leadership landscape.





MX Moto is a prominent brand in India, manufacturing electric bikes and 
scooters.

Our collaboration with MX Moto involved PR management, creative 
ideation, design, and content creation services. We worked together to 

enhance their brand visibility through digital design, product shoots, video 
shoots, and video content creation.





Mom's Preg-Ladder is a renowned brand supporting women through 
pre-conception, pregnancy, and postpartum stages.

Our collaboration with Mom's Preg-Ladder involves managing their 
communication strategy, PR, and digital content creation. We handle ideation, 

video content editing, concepts, and designs, as well as exploring speaker 
opportunities. By leveraging our expertise, we assist them in e�ectively reaching 

their audience, enhancing brand visibility, and establishing their position as a 
trusted leader in their domain.





Modern Public School is a school based in Shalimar Bagh, New Delhi dedicated to 
providing exceptional education and holistic development for students.

Our collaboration with MPS involves managing the complete PR and positioning of �
Madam Principal, Dr. Alka Kapur. We handle their comprehensive social media 

strategy, communication strategy, and daily activity promotions. Through strategic 
communications and media engagements, we ensure that the school’s 

achievements and initiatives are prominently showcased, fostering a strong 
community connection and upholding �the school's esteemed reputation.





Binge on Baked is an innovative brand, based in Agra, known for its delightful array of 
baked goods tailored for health-conscious consumers.

In our collaboration, we manage their launch on social media, complete strategy and public 
relations. Our responsibilities include developing creative concepts, overseeing packaging 
design, and directing brand communication. Leveraging our expertise in digital marketing 

and creative content development, we help Binge on Baked e�ectively reach its target 
audience, enhance brand visibility, and establish a unique presence in the market. Our 

strategic e�orts ensure that the brand's values and unique selling propositions are clearly 
communicated, captivating consumers and fostering a strong, loyal customer base.







AVON is the leading social selling beauty company.

We worked with AVON on creative ideation, brand photography,
product styling, brand visibility and brand awareness campaigns, digital

video content creation & marketing collateral design.





Costa Co�ee is a global Co�ee shop chain and one of the fasting growing
co�ee shop in India.

We worked with Costa Co�ee on creative concepts and ideation for it's
social media, content creation, influencer marketing, animation and digital

video content creation.





OUR
CLIENTS

& many more



pr@tyccommunication.com+91-8527315777,
+91-11-45506517

www.tyccommunication.comTYC Communication, Uppal Plaza M6, 3B, 
3rd  Floor, District Centre, Jasola, Delhi-110025


